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The best ‘buy’ and exposure in the medical products industry



44% of surveyed
MedSurg Conference & Expo™ 

attendees say...

they select products  
from the MedSurg Expo  
for their company to  
distribute. 

MedSurg Conference & Expo™ Advertising

HIDA 2008 Media Guide    |    Delivering the best ‘buy’ and exposure in our industry.

The Health Industry Distributors Association (HIDA) 
delivers the best ‘buy’ and exposure to medical-
surgical products distributors. By advertising with 
HIDA, you will have inside access to distributors 
in the physician, long-term care and acute care 
markets.

Since 1902, HIDA has represented medical  
products distributors providing networking and 
leadership forums. Member benefits include  
regulatory updates, strategic information and  
quality education which allow member companies 
to perform profitably within today’s complex 
healthcare supply chain. 

HIDA’s P365 program is a unique opportunity 
for huge savings on event sponsorships,  
advertising, show floor banners...not to mention 
the added exposure at every HIDA event an in 
several HIDA marketing materials. Join these 
companies and start saving today!

About HIDA...

HIDA members are  
YOUR target audience!

HIDA MEMBERSHIP PROFILE

Make the most of your trade show experience and get the 
best return for your investment. 

•	 Pre-show advertising
	 Draw attendees to your booth with pre-show  

advertising in the MedSurg Expo Preview & 
Registration Brochure. This brochure, circulated 
to 20,000 prospects and attendees in July, increases 
your ability to convert leads into sales by previewing  
your company and your products for conference 
attendees.

	 Looking for maximum exposure?  
Purchase an exclusive ad positioned on the back 
cover to highlight your booth location. 

	 Full-, half-, quarter-, and third-page ads are available, as well as 
exclusive back cover box ads. (See the back cover for specs and pricing.) 

	 Ad closing date: May 9, 2008

•	 On-site advertising
	 Advertise in the Program & Exhibit Guide and capture  

your audience at the start of the show. This resource 
is a comprehensive listing of show floor exhibitors. 
Make your booth a destination spot for all conference 
attendees.

	 Full-, half-, quarter-, and third-page ads are available 
for this on-site publication. (See the back cover for 
specs and pricing.)   
Ad closing date: August 1, 2008

EXPO PRODUCT PREVIEW & 
REGISTRATION BROCHURE

Nothin’ but
SALES
PROFIT
WORTH
WORKING

Register today at www.HIDA.org

TOSOH AD
SOLD

NET
NET
NET
NET

 NET

+ Beckman Coulter
+ GE
+ Genzyme Diagnostics
+ HemoSense
+ Midmark
+ Quidel
+ Schiller 
+ Welch Allyn

Beckman Coulter

Don’t miss these companies* in 
the EMR & POL Pavilions

*Scheduled to appear

PROGRAM & EXHIBIT GUIDE

Access distributor decision-makers!
“Advertising in HIDA’s show publications gave our company  

the needed exposure to increase booth traffic and showcase our new products.  
Utilizing HIDA as an advertising outlet helps to send a clear and targeted  

message to our most important customers.”
 Heather M. Llorca-Kropp, Director of Marketing, DUKAL Corporation

 Exhibitor

Special!
Exhibitors receive special 

discounted rates on advertising. 
Call for details. 

Physician
49%

24%

Long-Term Care

Home Care
13%

14%

Hospital/Acute Care

Have You Joined HIDA’s 
P365 Program?

Call Ian Fardy today at (703) 838-6131.



HIDA Membership Directory & Buyer’s Guide

HIDA’s best value! Year long exposure for a 
small investment.

Share your message with distributors in the pages of the annual 
HIDA Membership Directory and Buyer’s Guide. Include your  
ad in a comprehensive listing of distributor members and  
medical-products manufacturers. This resource serves as a yearly 
reference for healthcare industry supply chain members to locate 
contacts, company information and new product opportunities. 

Full-, half-, quarter-, and third-page ads are available.  
(See the back cover for specs and pricing.) 

Ad closing date: January 10, 2008

Electronic Advertising

Target your message to distributors with timely e-newsletter advertising. This is an  
excellent avenue to promote new products and monthly promotions.

•	 www.HIDA.org
	 Place a Web ad directly on HIDA’s new web site that will 

hyperlink to your Web site or product promotion site.  
With an average of 740,000 hits per month, HIDA’s  
Web site delivers active, qualified customers who  
move millions of dollars in medical products each year.  

Space is limited so act fast! 

•	 HIDA IQ e-Newsletter
	 Be the first to advertise in the newly launched HIDA IQ bi-monthly e-newsletter. Send your 

message to over 7,500 members twice a month in a news blast featuring up-to-date  
legislation and regulation information, industry trends and provider news.

 
	 Ad size: 110 pixels wide x 171 pixels high (After Oct. 1, 2008, the ad size will change to  

150 pixels wide x 170 pixels high.)

 	 One month: $1,000 (your ad will be included in four e-mail blasts during the month of  
your choice.)

 	T hree months: $2,500 (your ad will be included in 12 e-mail blasts during three  
months of your choice.)

 
	 Premium positions are limited. Reserve your space today!

Maximum visibility!

A Bi-Monthly Industry Update – January 11, 2007 

Cuts to Physician Reimbursement Reversed 
Before adjourning for 2006, Congress passed legislation that reverses a 
scheduled 5% reduction in 2007 Medicare physician reimbursements. 
Also included in H.R. 6111 are provisions for a 1.5% incentive for 
physicians who participate in pay-for-performance as well as formalized 
plans to increase outpatient data reporting. However, the legislation could 
pave the way for a potential 7.5% cut in 2008 Medicare reimbursements to 
physicians. President Bush signed the bill on Dec. 20. 
FULL STORY (12/19) Modern Healthcare (free registration)

Competitive Bidding Narrowed to 19 Cities
The Centers for Medicare and Medicaid Services (CMS) has narrowed the 
list of possible metropolitan statistical areas (MSAs) for competitive 
bidding for durable medical equipment, prosthetics, orthotics, and supplies 
(DMEPOS). The announcement from CMS came during a December 
meeting with the 11 CMS-approved accreditation agencies. CMS will 
ultimately choose 10 of the 19 prospective cities, which include Miami, 
Dallas, Baltimore and others, to participate in competitive bidding in 2007. 
FULL STORY (12/25) HME News (free)

Doctors Differ On How Often They Want to See Drug 
Sales Reps
The amount of exposure to pharmaceutical sales reps that physicians 
want may vary by specialty, research shows. While some physicians 
welcome healthcare changes that mean drug reps are given less time in 
their offices, 52% of surveyed providers say the amount of sales calls they 
receive from drug reps is appropriate, according to a report by Verispan, a 
Pennsylvania-based market research firm. A query of more than 4,000 
doctors found general surgeons, emergency medicine providers, 
anesthesiologists, and orthopedic surgeons were among those who said 
they do not see enough reps. In contrast, family physicians, internists, and 
others report overexposure to drug sales reps.
FULL STORY (12/21) Star Ledger (NJ) (free) 
and Raleigh News & Observer (free)

Large Employers Announce Plans to Offer Workers EMR

Contact HIDA

Editorial inquiries:
sandler@hida.org

Advertising:
gilbertson@hida.org

To receive this 
members-only 

newsletter, please 
send your contact 

information to:

hidaiq@hida.org
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1/19/2007file://L:\Marketing\HIDA IQ Online\2007\January\iqonline 2007.01.11 Final.html

New Web site
offers video training

and more! 



  HIDA Member* Pricing

Print Advertising Specifications Black/White 4-Color

2008 Membership Directory & Buyer’s Guide 
Trim: 8.5'' W x 11'' H

Ad Closing: January 10, 2008

[   ] Full pg (with bleed: 9'' W x 11.5'' H) (no bleed 7.5'' W x 10'')................
[   ] 1/2 pg (Horizontal only: (7.5'' W x 4.875'' H)..........................................
[   ] 1/3 pg (Vertical only: 2.25'' W x 10'' H)...................................................
[   ] 1/4 pg. (Horizontal: 3.5” H x 4.875'' W / Vertical: 4.875'' H x 3.5'' W)...

............$2,100

............$1,600

...............$830

...............$800

.........$2,900**

.........$2,400

.........$1,630

.........$1,600

HIDA 2008 MedSurg Conference & Expo™ Publications 
2008 Expo Preview & Registration Brochure (See “Submitting Ads” below for more information)

Trim: 8.5'' W x 11'' H

Ad Closing: May 9, 2008

[   ] Full pg (with bleed: 9'' W x 11.5'' H) (no bleed 7.5'' W x 10'')................
[   ] 1/2 pg (Horizontal only: (7.5'' W x 4.875'' H)..........................................
[   ] 1/3 pg (Vertical only: 2.25'' W x 10'' H)...................................................
[   ] 1/4 pg. (Horizontal: 3.5” H x 4.875'' W / Vertical: 4.875'' H x 3.5'' W)...
[   ] Exclusive BACK Cover Opportunity Box Ads: (2.75'' W x 2.75'' H).......

............$2,100

............$1,600

...............$830

...............$800

...............$970

.........$2,900*

.........$2,400

.........$1,630

.........$1,600

............$970

2008 Program & Exhibit Guide (See “Submitting Ads” below for more information)

Trim: 8.5'' W x 11'' H

Ad Closing: August 1, 2008

[   ] Full pg (with bleed: 9'' W x 11.5'' H) (no bleed 7.5'' W x 10'')................
[   ] 1/2 pg (Horizontal only: (7.5'' W x 4.875'' H)..........................................
[   ] 1/3 pg (Vertical only: 2.25'' W x 10'' H)...................................................
[   ] 1/4 pg. (Horizontal: 3.5” H x 4.875'' W / Vertical: 4.875'' H x 3.5'' W)...

............$2,100

............$1,600

...............$830

...............$800

.........$2,900*

.........$2,400

.........$1,630

.........$1,600

  *Non-members: Add an additional $500 to prices shown. 
**Premium and Cover Positions: Add an additional $1,000 to prices shown. 

[   ] Check here to SAVE 10% by exhibiting at the HIDA MedSurg Conference & Expo™

Total: $ $

Submitting PRINT Advertising: Accepted ad formats include: high resolution PDFs, Adobe InDesign (only if preflight program is used), Adobe Illustrator [.eps or .ai] (ALL 
fonts converted to outlines and ALL colors converted to CMYK). CMYK is the only accepted mode for color advertisements. Ads produced on PCs must be submitted as 
high-resolution pdfs with all fonts embedded or in outline form. Convert all artwork from RGB mode to CMYK. DO NOT use Pantone (PMS) colors in your layout, unless 
saved as CMYK process separations. The publication is produced on Macintosh platform using InDesign CS. Advertisements must be built to size. Bleeds must extend 
at least 1/8-inch beyond the trim area. Please keep vital matter at least 1/2-inch within trim area. Send to: HIDA, c/o Vanessa Mayo, 310 Montgomery Street, Alexandria, 
Virginia, 22314-1516. Large, stuffed files (up to 250 MB) can be e-mailed via www.megaupload.com or www.yousendit.com, or call Vanessa Mayo for HIDA’s FTP site 
instructions. Questions regarding artwork should be directed to Vanessa Mayo at (703) 838-6106 or mayo@hida.org.

Electronic Advertising Cost

HIDA IQ E-newsletter
Vertical Ad: 110 pixels wide x 171 pixels high  (After Oct. 1, 2008: 150 pixels wide x 170 pixels high. Animated .GIF files are accepted.)

1 month: Your ad will be included in four e-mail blasts during the month of your choice.
3 months: Your ad will be included in 12 e-mail blasts during three months of your choice.

1 Month

[     ] $1,000

3 Months

[     ] $2,500

HIDA Web Site (www.HIDA.org) Please provide URL to which you wish your ad to link. 

Hyperlink: _______________________________________________________________________    [     ]   Vertical Ad: 110 W x 171 H (pixels)
            [     ]  Box Ad: 110 W x 110 H (pixels) ..  . 

[     ] $1,000
[     ]    $700

[     ] $2,500
[     ]      850

Total: $ $

Submitting ELECTRONIC Advertising: Please submit all electronic ads in animated .GIF or .JPEG formats / RGB color mode / 72 dpi to,  
johnson@hida.org. Questions regarding artwork should be directed to Peter Johnson, HIDA Marketing Coordinator at (703) 838-6112. 

COMPANY NAME:                                                                                                                                         DATE:

CONTACT PHONE:                                                                                                                                     E-MAIL ADDRESS:

Your signature below serves as authorization to publish advertising as described on this form.

SIGNATURE:                                                                                                                                            PRINT NAME:   

Any cancellation of/or change to this contract must be submitted in writing five days prior to issue closing date. Publisher reserves the right to reject any advertisement.

Revised 05/08
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